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and panache and a fairy-tale family life, Sara and Gerald Murphy seem to have 
been a warm and welcoming presence in a time of remarkable artistic, social 
and intellectual change. They were peripheral actors, to be sure, particularly 
when seen in the larger context of widely influential friends such as Picasso, 
Hemingway, Fitzgerald and Cole Porter. Yet the Murphys—as host and hostess 
and, more importantly, as catalysts—brought a style and manner to the so-called 
“Lost Generation” that is essential to the culture of the era. ■

Making It New: The Art and Style of Sara and Gerald Murphy  
will be on view from July 8 to Nov. 11, 2007 at the Williams College Museum of Art. 

The exhibition is the centerpiece of a range of events in a manner the energetic and 
eclectic Murphys themselves would have appreciated. A newly commissioned play, Villa 
America by Crispin Whittell, will be in performance at the ’62 Center for Theatre and Dance, 
produced by the Williamstown Theatre Festival, July 11-22. 

In keeping with the College’s emphasis on interdisciplinary learning, a series of gallery 
talks will explore the Murphys’ tastes in literature, dance, food and theater. Other activi-
ties will include a symposium (Sept. 15), a family festival (July 14) and workshops for local 
teachers, providing a curriculum that blends history, art and literature. 

“Making It New” will travel to the Yale University Art Gallery (Feb. 26-May 4, 2008) and 
the Dallas Museum of Art (June 8-Sept. 14, 2008). 

For more information, visit www.wcma.org. 

Gerald admired Fernand Léger, describing him as “an apostle, a  
mentor, a teacher.” The French painter, in turn, expressed his  
affection for the Murphy manner in a series of watercolors, including 
this portrait of Gerald.

After purchasing the 
house in Cap d’Antibes, 
the Murphys replaced its 
peaked chalet roof with a 
roof deck—one of the first 
to be seen on the Riviera—
with a panoramic view of 
the Mediterranean. Gerald’s 
tastes in interiors ran to 
stark black and white; Sara 
introduced splashes of color 
with glass bowls of flowers, 
bright linens and majolica 
china. They renamed the 
place Villa America. 

Credits: Contents page, page 8, page 10, center, and page 11, top: Gerald and Sara Murphy Papers, Yale Collection of American 
Literature, Beinecke Rare Book and Manuscript Library. © Estate of Honoria Murphy Donnelly/Licensed by VAGA, New York, N.Y.  
Page 9: Reclining Nude with Pearl Necklace, 1923. Private Collection. © Estate of Pablo Picasso/Artist Rights Society (ARS), New York, 
N.Y. Page 10, left: The Detroit Institute of Arts, Bequest of Robert H. Tannahill. Photograph © 1987 The Detroit Institute of Arts © 
2007 Estate of Pablo Picasso/Artists Rights Society (ARS), New York, N.Y. Page 10, right: Dallas Museum of Art, Foundation for the 
Arts Collection, gift of the artist. © Estate of Honoria Murphy Donnelly/Licensed by VAGA, New York, N.Y. Page 11, bottom: Honoria 
Murphy Donnelly Collection/Licensed by VAGA, New York, N.Y. © 2007 Artists Rights Society (ARS), New York/ADAGP, Paris



A
t last, the April showers ended, 
leaving the Paresky Center 
posed beneath a crystal-
line sky. The façade was no 

longer obscured by scaffolding; gone 
was the assemblage of pick-up trucks 
that had encircled the building site since 
groundbreaking in November 2004. On 
that picture-perfect, welcome-to-the-
Berkshires spring day, these photographs 
were taken of the College’s new student 
center. 

Just a few weeks after its opening, 
Paresky had become a daily destina-

tion for both students and faculty. Like 
its revered but outmoded predecessor, 
Baxter Hall, the Paresky Center contains 
a dining area, the campus mailroom and 
a snack bar, all on the ground level. But 
the 72,000-square-foot building is also 
home to student life offices, state-of-the-
art kitchens and a bakery, two upstairs 
lounges, the chaplain’s office, a 150-seat 
auditorium in the basement, meeting 
rooms, the ’82 Grill (a pizza pub), and 
other spaces. At the core of the build-
ing is Baxter Hall, named in honor of 
the building’s predecessor, a cavernous 

FORM, FUNCTION AND INFORMALITY 
Images of Paresky Center  

Photography by Roger Straus III
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continued on next page

central space with a somewhat rustic feel 
thanks to its exposed timberframe and 
massive Vermont slate chimney.  

Designed by Polshek Partnership 
Architects of New York, the new center 
bears the name of David Paresky ’60 
and his wife, Linda. The $44.5 million 
building incorporates elements of green 
design in its mix of steel, glass and local 
materials. It is a blend of vernacular 
elements—the tower reminds some of 
the silos once so commonplace in the 
valley—with an abstracted geometry of 
brackets and revealed structure. One 

hears mostly Oohs and Ahhs as people 
react to the building, and the energy 
of the place is unmistakable. As the 
photographs in the pages that follow sug-
gest, the newest building on campus has 
become a focus for the college’s diverse 
population. Here students, faculty, staff 
and visitors meet to eat, study, engage in 
a range of activities, relax and, of course, 
exchange ideas. ■

Roger Straus’ photographs have appeared 
in numerous books, including the forth-
coming Houses of the Founding Fathers.
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Coffee hour in the Lee Snack Bar, located on the 
main floor of Paresky’s tower. 

Like a vector, the angular 
sidewalk points to Paresky 
from Chapin Hall Drive. 

Frank Lloyd 
Williamstown? 
The building 
may be clad in 
familiar brick and 
stone—materials 
so often used at 
Williams in the 
past—but there 
are Wrightian 
touches, too, 
with the long, 
low overhangs, a 
rigorous scheme 
of grids and the 
elliptical tower.



Baxter’s old bow is 
echoed in the curve of 
the tower at Paresky.  
Solar shades integrated 
into the design of win-
dows on the building’s 
south side reduce the 
solar effect in summer 
but allow direct sun in 
the colder months. 

A quiet moment 
downstairs in 
Luetkemeyer 
Lounge, often 
the site of 
boisterous 
games of 
foosball and 
Ping-Pong. 

Paresky is proving to be a place where 
students come to eat, socialize and, 
sometimes, simply to relax and recharge. 
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The central axis of the building extends from 
the green out front through to Park Street. 
Baxter Hall is on the left, the mailroom, right. 
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In the main dining room at 
Paresky, the hardwood floors—
here and elsewhere in the 
building—are of local cherry.

At nightfall, the building 
becomes a beacon at the 
core of the campus. 

In Baxter Hall, the movement is 
constant as students, faculty and a 
stream of visitors come and go. 



As seen from the south 
balcony, the light slashing 
through the skylights 
illuminates the great open 
space of Baxter Hall below. 
The view is across to the 
opposite balcony and the 
Office of Campus Life. 
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All five of the meeting 
rooms at Paresky have 
traditional blackboards 
as well as A/V equipment.

Patterns of use: Yes,  
Baxter Hall has become the 
College’s so-called living 
room, but, in a matter 
of hours, it can also be 
transformed into the site of 
a job fair with opportunities 
galore. 

In a bow to Paresky’s 
predecessor (which was 
named after former 
president James Phinney 
Baxter III ‘14) the new 
building’s central space 
has been dubbed Baxter 
Hall. Furnished with 
large upholstered chairs 
and area rugs, the room 
lends itself to constant 
rearrangement—for study, 
contemplation or even a 
fireside conversation before 
the towering masonry mass 
of Vermont slate. The banner 
celebrates an ongoing 
energy-saving contest at the 
College. 
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weren’t interested in small cars, and indeed low 
gasoline prices spurred heavy sales of low-mileage 
SUVs and light trucks in the 1990s. But as world 
oil prices started to rise in 2001, American car 
makers have been losing market share to brands 
like Toyota that emphasize fuel effi ciency. 

For some companies climate change is an oppor-
tunity to introduce new products and act on their 
environmental values. “We can see interest rising 
within our own customer base, and it’s exciting. 
Here’s a global issue, and customers are demanding 
that we move on it,” says Shattuck. “We’re trying 
to be responsive in terms of the fuels we use and by 
educating customers about energy effi ciency and 
demand reduction. Everybody has a role in this—
consumers, government and the private sector.”

LEARNING TO FACE FACTS 
Any effective U.S. climate policy will take 

decades to work, as the nation’s fl eets of factories, 
power plants and vehicles shift to low-carbon 
sources like wind energy and biofuels. Will future 
leaders be ready to operate in a carbon-limited 
world? The growth of green campus programs at 
U.S. colleges and universities is one hopeful sign.  

Green campus initiatives help catalyze measures 
such as energy conservation, recycling and mass 
transit. The strongest programs infuse environ-
mental considerations into campus operating 
policies, from building design to dining room 
food sources. Beyond practical benefi ts like 
reduced utility costs, these programs also serve an 
important educational function. By involving stu-
dents in energy audits and similar initiatives, they 
highlight the environmental impacts of actions 
that can seem minor—for example, choosing one 
brand of appliance over another. 

With good reason, climate change is becoming 
a focal point for many campus environmental 
programs (see President Schapiro’s discussion of 
the College’s sustainability intitiative, page 2). 
“It’s a global problem with immediate and long-
term impacts, and it helps prioritize actions,” 
says Sarah Hammond Creighton, manager of 
Tufts University’s Climate Initiative and author 
of Greening the Ivory Tower (MIT Press, 1998). 
Reducing GHG emissions produces benefi ts that 
are easy to measure and monetize—for example, 
by calculating avoided fuel costs. It also gives 
schools a way to show concern about how their 
actions will affect future generations. Most GHGs 
remain in the atmosphere for decades, espe-
cially carbon dioxide, the main driver of climate 
change, so there is a direct connection between 
fossil fuel consumption today and future global 
warming.

Climate change raises broad moral issues about 
culture, equity and responsibility that have yet to 
be addressed in any conclusive way. Which coun-
tries should bear more costs for reducing GHG 
emissions: the developed countries that have 
caused most of today’s warming or newly emerg-
ing economies like India and China that will soon 
be the biggest sources? Why do many consumers 
equate the American way of life with owning big 
homes and driving big cars? Academia is argu-
ably better positioned than any other sector to 
grapple with these overarching issues. As former 
Harvard University president Derek Bok argues 
in Universities and the Future of America (Duke 
University Press, 1990), “Universities may not 
have any special capacity to prescribe solutions 
for the nation’s ills. But they are better equipped 
than any other institution to produce the knowl-
edge needed to arrive at effective solutions and 
to prepare the highly educated people required to 
carry them out.” ■

Jennifer Weeks ’83 (jw@jenniferweeks.com) is a 
freelance writer living in Watertown, Mass. 

“Here’s a global 

issue, and custom-

ers are demanding 

that we move on 

it. … Everybody 

has a role in 

this  —consumers, 

goverment and the 

private sector.” 

—Mayo Shattuck














